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78 million

Travelers are expected
to visit USA
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USA'IS ThEe third ' most popular country to visit
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$85.82 ¢

Projected RevPAR
in 2018 ,
up by 2.7% YOY

Projected ADR
in 2018
up by 2.4% YOY

Projected Occupancy
in 2018,
up by 0.3% YOY
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spent by domestic &
International travelers
In 2017
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Americans like to travelx
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Soutof4 | 85%

domestic trips taken are for total vacations taken by
leisure purposes Americans were domestic

N 37%

Americans expected to
Increase leisure travel
spending in 2018
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Iop; 10 daomestic destinations: 10r-Americans

~ HAWAII ISLANDS
HONOLULU

NEW YORK

~— FLORIDA KEYS
~SAN FRANCISCO
~ WASHINGTON
LAS VEGAS

~ NEW ORLEANS
SAN DIEGO
SEATTLE

Sources MGMY i -



Business e %
% Travel \ 464m
direct spending on ;'5; L . L overnight trips by US
il businesstravelby g’ CONTINUES TO £ residents for business
¥ £ domestic and .«f , S purposes in 2017
international travelers g row f '
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hotel sales are made

online including OTA
& supplier sites

G

of OTA bookings are of travelers are using
made on Expedia & Internet at some part
Booking.com -G of their travel

51%

of online hotel !
bookings are made
on brand websites
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MoDbile [
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still uncomfortable
researching and booking
travel on their phone

of total online hotel
bookings were made on
mobile devices

jatch APAC

64%

of all mobile bookings
were made on
smartphone
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# Google RTripAdvisor§ Google | .
:‘ﬂ ranks first among travelers @& leads the hotel search and ! .| also rules when it comesto | -
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The Role of Lo
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of hotel reward of business travelers | & of elite hotel loyalty
members have | signedupfora 53 program members
downloaded a hotel | | hotel’s loyalty plan [=§ pick a different hotel
app for a better price

“always” know which
brand they want to
book with prior to

researching

p A7 7 A ?f"';’ ‘":':/.,w 3 j

g " Sponsored by: HRS Group, Live 0S, RateTiger, Sojern - S : Sources: Phocuswright, Credit Suisse
% R — VR P12 8 R R T, ;

v ;‘. I Advis \



To know how you can use data to gain incremental revenue and stay
on top of the curve, write to us - marketing@erevmax.com

Presented By

HRS GROUP LIVEOS ?ateTlger ® SOJERN

Keep Life Simple



mailto:marketing@erevmax.com?subject=Spanish Infographic: How to use data to gain increamental revenue
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Credit Suisse, eMarketer, GBTA, HRS Group, JD Power,
LiveOS, MGMY, Phocuswright, RateTiger, Sojern, STR,
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